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10:35:23
14:35:23

Diana Adams
@adamsconsulting

@sharonmostyn Thank you for that, Sharon. How nice of you!!! @AnnTran_
@RebekahRadice #smchat #InfluencerChat

10:45:11
14:45:11

Diana Adams
@adamsconsulting

@sharonmostyn I have a meeting at 1pm so I won't be able to come to
#smchat today. But is it every week? I could another time for sure! ��

10:46:13
14:46:13

Diana Adams
@adamsconsulting

@sharonmostyn Oh, I just noticed on your blog that it IS every Wednesday.
That's great news! :) #smchat

10:47:25
14:47:25

Sharon Mostyn
@sharonmostyn

@adamsconsulting #smchat is every Weds at 1p ET and the topics rotate. You
can get more details here: https://t.co/HFZ7tlXyYh

10:53:35
14:53:35

Melissa
@CMGRmelissa

Join a #Twitterchat today! All EST: #BufferChat 2am & 12 pm #SEMrushchat
11am #SMchat 1pm #BitlyChat 1pm #ChatSnap 2pm #SproutChat 3pm

11:16:09
15:16:09

Sharon Mostyn
@sharonmostyn

Thanks Melissa! Hope to see you on #smchat where we talk about
#influencermarketing https://t.co/vEUq582STg https://t.co/KUvEmkLmfF

11:51:39
15:51:39

Kristy Gillentine
@KrisGillentine

RT @CMGRmelissa: Join a #Twitterchat today! All EST: #BufferChat 2am &
12 pm #SEMrushchat 11am #SMchat 1pm #BitlyChat 1pm #ChatSnap 2pm
#S…

12:01:04
16:01:04

Sharon Mostyn
@sharonmostyn

1 hour until today's #smchat (1P ET) on #SocialMediaMarketing &
Influencers - are you influential enough to join? https://t.co/vEUq57LhuG

12:31:13
16:31:13

Amber Cleveland
@ambercleveland

Looking forward to the #marketing focus on #SMChat today at 1pm ET. Join
the conversation!

12:37:36
16:37:36

Sharon Mostyn
@sharonmostyn

@ambercleveland So glad you'll get to join #SMchat today

12:56:38
16:56:38

Sharon Mostyn
@sharonmostyn

I just got off a Skype call with many of the #smchat mods - really looking
forward to invigorating the chat! Join us in 5 minutes?

12:58:41
16:58:41

Sharon Mostyn
@sharonmostyn

@dariasteigman Good news is that you're just in time to join us for #smchat!
https://t.co/vEUq582STg

13:00:23
17:00:23

Sharon Mostyn
@sharonmostyn

Welcome to #smchat - please take a moment to introduce yourself and tell us
what you're influential about! Framing: https://t.co/vEUq57LhuG

13:00:52
17:00:52

John W Lewis
@JohnWLewis

Hello #smchat!

13:00:59
17:00:59

Amber Cleveland
@ambercleveland

RT @sharonmostyn: Welcome to #smchat - please take a moment to
introduce yourself and tell us what you're influential about! Framing:
httpshttps://t.co/vEUq57LhuG

13:01:44
17:01:44

Daria Steigman
@dariasteigman

@sharonmostyn Great topic. I'll try to pop on, but crunching / aspirationally
hoping to get to the 4 p.m. #Nats game. #SMchat

13:01:45
17:01:45

Sharon Mostyn
@sharonmostyn

@JohnWLewis Hi John! Great to see you on today's #smchat and always look
forward to your @holosoft chat recaps!

http://www.holosoft.com/
http://twitter.com/holosoft
https://socialmediachat.wordpress.com/about/
https://socialmediachat.wordpress.com/2016/08/09/social-media-influencers-and-marketing/
https://twitter.com/CMGRmelissa/status/763387827275071488
https://socialmediachat.wordpress.com/2016/08/09/social-media-influencers-and-marketing/
https://socialmediachat.wordpress.com/2016/08/09/social-media-influencers-and-marketing/
https://socialmediachat.wordpress.com/2016/08/09/social-media-influencers-and-marketing/
https://socialmediachat.wordpress.com/2016/08/09/social-media-influencers-and-marketing/


13:02:08
17:02:08

John W Lewis
@JohnWLewis

If you are interested in "Social Media Influencers and Marketing”, then
#smchat is starting now on that subject. Join in!

13:03:11
17:03:11

Sharon Mostyn
@sharonmostyn

@dariasteigman That's a great aspiration! Afternoon #baseball is so much
fun! #SMchat

13:04:03
17:04:03

John W Lewis
@JohnWLewis

@sharonmostyn Hi Sharon Great to see you too! And glad that you enjoy the
@holosoft recaps. A big and important topic you’ve chosen. #smchat

13:05:08
17:05:08

Sharon Mostyn
@sharonmostyn

#smchat Q1 Does #influencermarketing have a place in your #marketing
#strategy? What’s the impact?

13:06:23
17:06:23

John W Lewis
@JohnWLewis

Q1 It should do. (And @holosoft was just mentioned by an influencer on
#smchat! ;-)) But I could do far more!

13:06:47
17:06:47

Chris Jones
@sourcePOV

Was so great to hear voices of mods & friends @sharonmostyn
@ambercleveland @JohnWLewis @Gigi_Peterkin :) #smchat
https://t.co/FempRbaPsc

13:07:05
17:07:05

Creativation Mktg
@CreativationMkt

#smchat A1 If the @Shopify stat that 84% of people will take action based on
others' opinion that's a lot of impact! https://t.co/Jvc4yyo9rW

13:07:49
17:07:49

Sharon Mostyn
@sharonmostyn

RT @CreativationMkt: #smchat A1 If the @Shopify stat that 84% of people
will take action based on others' opinion that's a lot of impact!
hhttps://t.co/Jvc4yyo9rW

13:08:48
17:08:48

John W Lewis
@JohnWLewis

A1 For people who are new to it, there are people who can help with
influencer marketing. Thinking of @MelKirk at @Tribal_Media #smchat

13:09:44
17:09:44

Sharon Mostyn
@sharonmostyn

#smchat A1 Just like every other marketing channel, influencer marketing
isn't for everyone...it depends on your goals and audience.

13:10:10
17:10:10

John W Lewis
@JohnWLewis

That might have been a meta-meta-influencer tweet :-)) #smchat
https://t.co/sFjUR6VXTi

13:10:10
17:10:10

Sharon Mostyn
@sharonmostyn

#smchat A1 Use #socialmedia #marketing to build an image, create an
audience and build trust, which can eventually convert into sales

13:11:16
17:11:16

Sharon Mostyn
@sharonmostyn

RT @JohnWLewis: That might have been a meta-meta-influencer tweet :-))
#smchat https://t.co/sFjUR6VXTi

13:11:40
17:11:40

John W Lewis
@JohnWLewis

@sharonmostyn That makes sense. Influencers increase credibility and
clarify the context. #smchat

13:11:53
17:11:53

Gigi Peterkin
@Gigi_Peterkin

hi everyone. seems I'm 10 minutes behind everywhere and on everything
today! BLTN #smchat

13:11:59
17:11:59

Sharon Mostyn
@sharonmostyn

@JohnWLewis Are @MelKirk @Tribal_Media limited to the UK market?
#SMchat

13:12:54
17:12:54

Sharon Mostyn
@sharonmostyn

@Gigi_Peterkin We're happy to have you join #smchat no matter when you
arrive :)

13:13:07
17:13:07

Chris Jones
@sourcePOV

A1. Sounds like there's lots of #influence to be had #smchat #marketing
https://t.co/nd5UqkURKP

13:13:18
17:13:18

Sharon Mostyn
@sharonmostyn

RT @JohnWLewis: @sharonmostyn That makes sense. Influencers increase
credibility and clarify the context. #smchat

13:13:37
17:13:37

Gigi Peterkin
@Gigi_Peterkin

A1 IMO #influencermarketing is the new "I need a celebrity endorsement"
that we encounter in PR #smchat

13:13:44
17:13:44

John W Lewis
@JohnWLewis

@sharonmostyn I don’t know, Sharon. But @MelKirk is very experienced,
knowledgeable, and was video blogging long before most people #smchat

13:13:58
17:13:58

John W Lewis
@JohnWLewis

@Gigi_Peterkin Hi Gigi! #SMchat

13:14:00
17:14:00

Gigi Peterkin
@Gigi_Peterkin

@sharonmostyn thank you kind lady! great to be here. #smchat

13:15:12
17:15:12

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis hello John! and now I can hear your voice when I read your
tweets. the twitter version of the movie Jumping Jack Flash #smchat

https://twitter.com/sharonmostyn/status/763418793292996608
https://www.shopify.com/blog/115935109-the-beginners-guide-to-influencer-marketing-on-instagram
https://www.shopify.com/blog/115935109-the-beginners-guide-to-influencer-marketing-on-instagram
https://twitter.com/JohnWLewis/status/763421854518407168
https://twitter.com/JohnWLewis/status/763421854518407168
https://twitter.com/creativationmkt/status/763421424186855425


13:15:24
17:15:24

Sharon Mostyn
@sharonmostyn

Good point, Gigi! #WordOfMouth and #celebrity endorsements play into
Influencer #Marketing history #SMchat https://t.co/ZOWWah4TUc

13:16:02
17:16:02

John W Lewis
@JohnWLewis

@Gigi_Peterkin What if brands could use social network data to link
prospects to customers they already know? #smchat

13:16:42
17:16:42

Amber Cleveland
@ambercleveland

A1. Yes, #influencermarketing has a place in marketing strategy, but
important to have holistic approach. #SMChat https://t.co/UV3GjGbqZ9

13:16:50
17:16:50

Sharon Mostyn
@sharonmostyn

RT @JohnWLewis: @Gigi_Peterkin What if brands could use social network
data to link prospects to customers they already know? #smchat

13:16:59
17:16:59

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis do you have a biz model in mind and can I invest? #smchat

13:17:06
17:17:06

Sharon Mostyn
@sharonmostyn

#smchat Q2 What makes a good #socialmedia influencer and how do you
find them? Does it vary by platform?

13:17:11
17:17:11

John W Lewis
@JohnWLewis

@Gigi_Peterkin Great to hear you too! But what have we started?! ;-)
#smchat

13:18:10
17:18:10

Sharon Mostyn
@sharonmostyn

@ambercleveland Hi Amber! Glad you joined #smchat today. Can you please
provide more specifics on the holistic approach you suggest?

13:18:11
17:18:11

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis in all seriousness, great for the brands. be interested in the
pitch to the consumer. so much data mining. #smchat

13:18:18
17:18:18

John W Lewis
@JohnWLewis

@Gigi_Peterkin That sounds like an endorsement of that innovation! ;-)
#smchat

13:19:42
17:19:42

John W Lewis
@JohnWLewis

@Gigi_Peterkin #smchat I just received this: https://t.co/M0KAkXAeZo

13:19:56
17:19:56

Sharon Mostyn
@sharonmostyn

I'd think you could identify influencers with social listening too... #smchat
https://t.co/eKZ9QTiN0T

13:20:02
17:20:02

Gigi Peterkin
@Gigi_Peterkin

A2 SoMe influencer or brand influencer? either way yes it would vary by
platform IMO #smchat

13:20:06
17:20:06

Creativation Mktg
@CreativationMkt

#smchat A2 Here's a great post on #socialmedia #influencermarketing from
@MrLeonardKim via @Inc https://t.co/Tj0ZqffYQA

13:21:18
17:21:18

Sharon Mostyn
@sharonmostyn

@Gigi_Peterkin I was thinking brand influencer on social media...does that
make more sense? #SMchat

13:21:19
17:21:19

Chris Jones
@sourcePOV

And #smchat cares abt the #meta side of the story; #chatmeta even; why did
that work? can it be further leveraged? https://t.co/ZNqgEk4fSr

13:21:22
17:21:22

Gigi Peterkin
@Gigi_Peterkin

A2 qualities I would look for would be qual of engagement w/network, demo
of network, trustworthiness/authenticity, content quality #smchat

13:21:30
17:21:30

John W Lewis
@JohnWLewis

@Gigi_Peterkin Well, facebook already do it. We see sponsored messages
with lists of friends who already like the brand. #smchat

13:22:02
17:22:02

Gigi Peterkin
@Gigi_Peterkin

@sharonmostyn yup- devil's in the details ;) #smchat

13:22:26
17:22:26

AffiliateW0rld
@AffiliateW0rld

RT @JohnWLewis: That might have been a meta-meta-influencer tweet :-))
#smchat https://t.co/sFjUR6VXTi

13:22:35
17:22:35

Chris Jones
@sourcePOV

A conversation. Using legacy models :) #smchat https://t.co/LWzkqI6iAI

13:22:48
17:22:48

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis true re: FB, and people resent their data being passed around
(though they don't leave the platform). #smchat

13:23:18
17:23:18

Amber Cleveland
@ambercleveland

@sharonmostyn Isome brands focus solely on influencer marketing, which
can create problems if an issue arises w/ influencer. #SMChat

13:23:51
17:23:51

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis so now I've squirreled to that link, John... brb #smchat

https://twitter.com/Gigi_Peterkin/status/763423068106682368
https://twitter.com/sharonmostyn/status/763420931976892416
https://twitter.com/nancy1970danie2/status/763424279555964933
https://twitter.com/GrowMap/status/763424263009398784
http://www.inc.com/leonard-kim/7-golden-rules-to-make-the-most-of-your-brand-with-social-media-influencers.html
https://twitter.com/johnwlewis/status/763422196865855488
https://twitter.com/JohnWLewis/status/763421854518407168
https://twitter.com/johnwlewis/status/763423962370076673


13:24:27
17:24:27

Amber Cleveland
@ambercleveland

@sharonmostyn Subway had an issue last year. Their mktg strategy included
other tactics beyond the influencer. #SMChat

13:24:52
17:24:52

Chris Jones
@sourcePOV

A2. @JohnWLewis suggested I take a look at @Medium .. def some platform
nuances there. Learning. And yes @sharonmostyn, listening :) #smchat

13:25:05
17:25:05

Sharon Mostyn
@sharonmostyn

What do you do when your influencer's reputation is tarnished (or you decide
to work with someone else)? #smchat https://t.co/vTHLpN3kp9

13:25:28
17:25:28

Sharon Mostyn
@sharonmostyn

RT @sourcePOV: A2. @JohnWLewis suggested I take a look at @Medium ..
def some platform nuances there. Learning. And yes @sharonmostyn, list…

13:27:21
17:27:21

John W Lewis
@JohnWLewis

@Gigi_Peterkin If looking for more links on this, see earlier refs to
@MelKirk, she was early into this area. #smchat

13:27:55
17:27:55

AffiliateW0rld
@AffiliateW0rld

RT @sharonmostyn: What do you do when your influencer's reputation is
tarnished (or you decide to work with someone else)? #smchat
https://https://t.co/vTHLpN3kp9

13:28:05
17:28:05

Gigi Peterkin
@Gigi_Peterkin

@sharonmostyn @ambercleveland you defo need a crisis plan in place for
influencer rep. some brands distance, others get behind them #smchat

13:28:05
17:28:05

Sharon Mostyn
@sharonmostyn

#smchat Q3 Chats like #influencerchat https://t.co/WKXdULNala can spark
ideas, but what can you do to build relationships?

13:28:13
17:28:13

Judy Gombita
@jgombita

Agreed. Can even be #influencer feeling too self-important and/or greedy.
Influence related to perception! #SMChat https://t.co/NoZWz1rSYQ

13:29:05
17:29:05

Amber Cleveland
@ambercleveland

@sharonmostyn it depends on how transparent the relationship
is...separation should have equal transparency as beginning #SMChat

13:29:16
17:29:16

Gigi Peterkin
@Gigi_Peterkin

@JohnWLewis @MelKirk Ta. #smchat

13:29:58
17:29:58

Amber Cleveland
@ambercleveland

@jgombita Hi Judy! How have you been? Great to "see" you. It has been too
long. Hope you are well. #SMChat

13:30:10
17:30:10

John W Lewis
@JohnWLewis

Presumably similar to issues for brands with endorsements by celebrities, e.g.
some sports people! #smchat https://t.co/a0Jz1FUIla

13:30:48
17:30:48

Gigi Peterkin
@Gigi_Peterkin

A3 research, listen, what r their interests, what r ur commonalities, what
value do you bring to the relationship. influencer dating #smchat

13:31:15
17:31:15

Amber Cleveland
@ambercleveland

A3. Look for mutually beneficial outcomes. Causes are a great example of
looping influencers in for better outcomes #SMChat

13:31:57
17:31:57

John W Lewis
@JohnWLewis

@jgombita Hi Judy. Yes, I think we’ve all seen examples of that. #smchat

13:32:10
17:32:10

Amber Cleveland
@ambercleveland

A3. Definitely spot on, commonality is key #SMChat
https://t.co/mKPsyRe6UH

13:32:41
17:32:41

Gigi Peterkin
@Gigi_Peterkin

guys this is a great topic - nice work @sharonmostyn. I have to jump right
now. look forward to reading over the tweets later #smchat

13:33:10
17:33:10

Judy Gombita
@jgombita

@JohnWLewis @ambercleveland #Influencers can fall even faster than they
rise, due to (bad) behaviour! #smchat

13:33:24
17:33:24

Sharon Mostyn
@sharonmostyn

Thanks for joining us Judy! Great to see you on #smchat today. Your insights
are always on point. https://t.co/jBBxOJgzC4

13:33:24
17:33:24

Amber Cleveland
@ambercleveland

@Gigi_Peterkin @sharonmostyn important to know how far your brand will
go/how much you believe in your influencer. It can backfire #SMChat

13:33:52
17:33:52

Judy Gombita
@jgombita

@sharonmostyn thanks. Unfortunately I'm just heading out! Have a great
rest of #smchat

13:34:29
17:34:29

John W Lewis
@JohnWLewis

@jgombita See you, Judy. Tomorrow? @sharonmostyn #smchat

13:34:39
17:34:39

AffiliateW0rld
@AffiliateW0rld

RT @sharonmostyn: #smchat Q3 Chats like #influencerchat
https://t.co/WKXdULNala can spark ideas, but what can you do to build
relationships?

https://twitter.com/ambercleveland/status/763425502413590528
https://twitter.com/ambercleveland/status/763425502413590528
https://twitter.com/influencerchat
https://twitter.com/ambercleveland/status/763425502413590528
https://twitter.com/sharonmostyn/status/763425951816491010
https://twitter.com/Gigi_Peterkin/status/763427391834361856
https://twitter.com/jgombita/status/763426740693823488
https://twitter.com/influencerchat


13:35:11
17:35:11

Creativation Mktg
@CreativationMkt

@jgombita @JohnWLewis @ambercleveland So true that an influencer's
behavior can bring down a brand's reputation. Caution advised! #SMchat

13:36:26
17:36:26

Chris Jones
@sourcePOV

RT @ambercleveland: A3. Look for mutually beneficial outcomes. Causes are
a great example of looping influencers in for better outcomes #SM…

13:37:09
17:37:09

Sharon Mostyn
@sharonmostyn

#smchat Q4 Do you require that influencers disclose any relationships with
your company? How do you disclose on #socialmedia?

13:37:41
17:37:41

Amber Cleveland
@ambercleveland

RT @sharonmostyn: #smchat Q4 Do you require that influencers disclose
any relationships with your company? How do you disclose on #socialme…

13:38:22
17:38:22

Tech Fetish
@standrebe

RT @sharonmostyn: #smchat Q4 Do you require that influencers disclose
any relationships with your company? How do you disclose on #socialme…

13:39:04
17:39:04

John W Lewis
@JohnWLewis

A4 I presume that it must be important for influencers to declare any benefits
received. #smchat

13:39:27
17:39:27

Sharon Mostyn
@sharonmostyn

Assuming that you consider affiliates influencers, this is relevant to #smchat
Q4 https://t.co/oOGGZlCNDU

13:39:50
17:39:50

Creativation Mktg
@CreativationMkt

RT @sharonmostyn: Assuming that you consider affiliates influencers, this is
relevant to #smchat Q4 https://t.co/oOGGZlCNDU

13:40:32
17:40:32

John W Lewis
@JohnWLewis

E.g. When I heard that a restaurant reviewer had received a free meal, I
thought that that should have been declared. #smchat

13:40:47
17:40:47

Chris Jones
@sourcePOV

If a heavy financial impact to a buyer, then a disclosure is warranted. Else,
some affiliation mb assumed? #smchat https://t.co/BhlNlz73cY

13:41:43
17:41:43

John W Lewis
@JohnWLewis

@sourcePOV That’s a good point, Chris! To what extent can affiliation be
assumed. #smchat

13:42:03
17:42:03

Creativation Mktg
@CreativationMkt

@JohnWLewis Exactly, John. And now the FTC in the US seems to be
checking to make sure it's done #smchat

13:42:04
17:42:04

Creativation Mktg
@CreativationMkt

#smchat A4 Bloomberg @business says FTC is cracking down on
#socialmedia influencer relationships that aren't clear
https://t.co/kzDKLjpCbN

13:42:42
17:42:42

John W Lewis
@JohnWLewis

What about cases where celebrities appear in adverts for brands that they
don’t use?! #smchat

13:43:02
17:43:02

Amber Cleveland
@ambercleveland

RT @CreativationMkt: #smchat A4 Bloomberg @business says FTC is
cracking down on #socialmedia influencer relationships that aren't clear
hthttps://t.co/kzDKLjpCbN

13:44:56
17:44:56

John W Lewis
@JohnWLewis

#smchat https://t.co/wrekarTIft

13:45:37
17:45:37

TwitLiveEvents
@TwitLiveEvents

August 10, 2016 at 02:00PM Twitter Chat - #SMChat #TwitterChat Visit
https://t.co/52cTeoQ3Zw for more events.

13:45:42
17:45:42

Creativation Mktg
@CreativationMkt

@JohnWLewis If it's clearly an ad, then it's easier to understand the
affiliation - they're paid for it. Social media gets trickier #smchat

13:45:51
17:45:51

Amber Cleveland
@ambercleveland

@JohnWLewis The line is getting thinner around what is acceptable. I think
that it's unfortunate for brands & influencers. #SMChat

13:47:15
17:47:15

Sharon Mostyn
@sharonmostyn

@sourcePOV Without disclosure who's to say what the assumption will be?
FTC seems to be going after brands along with influencers #smchat

13:47:31
17:47:31

Amber Cleveland
@ambercleveland

I have to run. Thanks for the great chat @sharonmostyn. Good to see familiar
faces: @JohnWLewis @sourcePOV @Gigi_Peterkin @jgombita #SMChat

13:48:05
17:48:05

Sharon Mostyn
@sharonmostyn

#smchat Q5 Is an employee advocacy program the same thing as a
#socialmedia influencer program? Why or why not?

13:48:43
17:48:43

John W Lewis
@JohnWLewis

@ambercleveland It does seem to be, Amber. Maybe it depends on actual
disclosure relative to what is expected. #smchat

13:50:04
17:50:04

John W Lewis
@JohnWLewis

A5 It can be. Some brands seem to be very good at this. Thinking of, e.g.,
@Patagonia. #smchat

https://twitter.com/ePrussakov/status/763429193212235777
https://twitter.com/ePrussakov/status/763429193212235777
https://twitter.com/sharonmostyn/status/763428988467286016
http://www.bloomberg.com/news/articles/2016-08-05/ftc-to-crack-down-on-paid-celebrity-posts-that-aren-t-clear-ads
http://www.bloomberg.com/news/articles/2016-08-05/ftc-to-crack-down-on-paid-celebrity-posts-that-aren-t-clear-ads
https://twitter.com/JohnWLewis/status/763429186476408832
http://ift.tt/1bUDPUO


13:50:10
17:50:10

Sharon Mostyn
@sharonmostyn

#smchat A5 @socialmedia2day predicts there will be an emphasis on
employee advocates, but IMHO it's not the same https://t.co/XKgej8sVy4

13:51:09
17:51:09

Sharon Mostyn
@sharonmostyn

RT @JohnWLewis: A5 It can be. Some brands seem to be very good at this.
Thinking of, e.g., @Patagonia. #smchat

13:52:22
17:52:22

John W Lewis
@JohnWLewis

@sharonmostyn Maybe employee advocacy is of a different flavour. Like
minor versions of celebrity business leaders. #smchat

13:52:26
17:52:26

Amber Cleveland
@ambercleveland

A5. You must disclose if you are employed by a company you're promoting,
regardless of "influencer" status. Looming issue for cos. #SMChat

13:53:32
17:53:32

Creativation Mktg
@CreativationMkt

Full disclosure is always important. #SMchat https://t.co/gtRHaHLI1U

13:54:53
17:54:53

John W Lewis
@JohnWLewis

A5 With employees, the inverse often applies. If they do use a competitors
product, it’s a problem! ;-) #smchat

13:55:11
17:55:11

Sharon Mostyn
@sharonmostyn

If you're interested in #influencermarketing be sure to follow
@influencerchat and @InfluencerDays on Twitter. #smchat

13:55:29
17:55:29

John W Lewis
@JohnWLewis

RT @sharonmostyn: If you're interested in #influencermarketing be sure to
follow @influencerchat and @InfluencerDays on Twitter. #smchat

13:56:07
17:56:07

Sharon Mostyn
@sharonmostyn

There is even an #influencermarketing conference in NYC in November:
https://t.co/T68yCOAKHa Speaking proposals close today! #smchat

13:56:08
17:56:08

Davina Brewer @3hats
@3HatsComm

RT @ambercleveland: A5. You must disclose if you are employed by a
company you're promoting, regardless of "influencer" status. Looming iss…

13:56:16
17:56:16

John W Lewis
@JohnWLewis

RT @sharonmostyn: There is even an #influencermarketing conference in
NYC in November: https://t.co/T68yCOAKHa Speaking proposals close tod…

13:58:32
17:58:32

John W Lewis
@JohnWLewis

Thank you, Sharon (@sharonmostyn) for a great topic and excellent framing
and moderation. #smchat

14:00:03
18:00:03

John W Lewis
@JohnWLewis

Yes, @CreativationMkt, this is a key point. #smchat https://t.co/LZCy9YCjIA

14:00:30
18:00:30

Sharon Mostyn
@sharonmostyn

Thanks everyone for joining today's #smchat - see you next week with
@ambercleveland on #custserv

14:02:27
18:02:27

Fresh Crowd
@Fresh_Crowd

How do you get past the brick wall? #adjustandadapt #freshcrowd
#socialmediatips #smchat https://t.co/6zrPyuAbgq

14:03:04
18:03:04

John W Lewis
@JohnWLewis

RT @sharonmostyn: Thanks everyone for joining today's #smchat - see you
next week with @ambercleveland on #custserv

http://www.socialmediatoday.com/marketing/5-predictions-future-influencer-marketing
https://twitter.com/ambercleveland/status/763432836426784768
http://influencermarketingdays.com/
http://influencermarketingdays.com/
https://twitter.com/CreativationMkt/status/763431142267691009

